
Volume 31, Number 23 �  February 1, 2020

Visit The Paper Stock Report online: paperstockreport.com See us on
Facebook

Highlights
� Current recovered paper prices

� E-commerce giants urged to re-
duce plastic packaging

� U.S. rail traffic up 5 percent(See BIR, page 4)

(See WestRock, page 6)

The Market:
High mill demand,
shipping challenges
usher in new year

The start of 2021 saw heavy mill de-
mand for cold corrugated contain-
ers (OCC) and other recovered pa-

per grades, while generation in many mar-
kets was below normal, European traders
reported to the Bureau of International Re-
cycling (BIR). Meanwhile, like in the U.S.,
suppliers reported severe challenges get-
ting  their materials shipped off shore.

Following are the most recent market
report from BIR.

France
Jean-Luc Petithuguenin, Paprec
(BIR Paper Division president)

What a year was 2020. Definitely not
like any other as a direct result of the
healthcare and economic consequences of
the Covid-19 pandemic which forced the
world to adapt and change.

It was also an unusual and hectic year
for the secondary raw materials we pro-
duce.

You may recall that 12 months ago, the
paper and board industry was suffering the
nightmarish combination of oversupply,
high stocks and flat demand. Then came
the first lockdown and everything changed.
Demand surged as paper mills tried to
stockpile as much as possible when faced

WestRock Company said it antici-
pated a $15 to $20 per ton in
crease in the cost of old corru-

gated containers during its present fiscal
second quarter relative to the first quarter
ending December 31, 2020, and further
anticipates quarterly increases of $5 per
ton going into the second half of the cal-
endar year.

Speaking at the company's first quarter
earnings presentation, CFO Ward Dickson
said, "Our outlook right now is that re-
cycled fiber cost will potentially increase
$15 to $20 sequentially from Q1 to Q2 and
then maybe another $5 per quarter, as we

By Ken McEntee

WestRock anticipates OCC increases
through second half

go out into Q3 and Q4. So that would be a
meaningful increase on a year-over-year
basis driving cost inflation for that com-
ponent of our business."

Dickson added that the company is ex-
periencing pressure in freight costs as a
result of the pandemic... What we have
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Mixed paper, at generator�s dock: -30/5 -30/5 -35/5 -35/5 -35/5 -35/5 -30/10 -20/10
Mixed office paper, generator�s dock: 0/30 0/30 0/35 0/25 0/25 0/35 0/35 0/35
White ledger, at generator�s dock: 25/70 25/70 30/65 35/65 35/65 35/60 20/55 35/80
Old newspaper, delivered to dealer: -10/20 -10/20 0/20 0/20 0/20 0/30 0/20 0/20
Old corrugated containers, delivered to dealer: 10/45 10/45 10/40 10/35 10/35 10/40 15/55 15/60
Old corrugated containers, supermarket-sized bales 20/75 20/75 20/75 20/70 20/70 25/75 40/70 20/70
Old magazines, delivered to dealer: 0/50 0/50 0/40 0/40 0/40 0/50 0/50 0/45

Recovered Scrap Paper Prices: Mill Buying Prices
These figures are average prices paid by paper and board mills for the grades listed. Prices are listed in dollars per short ton, baled, FOB seller's dock (exclusive of
freight), packed to PS-2017 specifications. Numbers in parenthesis are PS-2018 grade defintion numbers.

Recovered Scrap Paper Prices: Dealer/Processor Prices
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These prices reflect the estimated value of recovered scrap paper accepted by or sold to paper stock dealers and/or recycling centers unless otherwise indicated.
Prices are listed in dollars per short ton for loose (not baled) material in small quantities, unless otherwise noted. Negative values indicate a charge to accept the
materials. Estimated prices are based on surveys of buyers and sellers and are not binding. Prices for grades marked "at generator's dock" indicate the estimated
value for material picked up by a dealer from the place where material is generated. Prices for grades marked "at dealer's scale" indicate the estimated value of
material brought to the dealer's plant or recycling center.

Join the survey...
The Paper Stock Report surveys scrap paper traders twice a month to obtain current, unbiased market prices.

Fill in the anonymous survey online at
http://paperstockreport.com/market-survey/  or email ken@paperstockreport.com.

It�ll take less than a minute.
Weigh in...
Use the survey form to submit your observations about current scrap paper markets.

Copyright  2020, McEntee Media Corp.
All rights reserved. Reproduction of The Paper Stock Report, in whole or in part, without permission of publisher, is prohibited by law.

Post-consumer grades:Post-consumer grades:Post-consumer grades:Post-consumer grades:Post-consumer grades: NortheastNortheastNortheastNortheastNortheast SoutheastSoutheastSoutheastSoutheastSoutheast MidwestMidwestMidwestMidwestMidwest SouthwestSouthwestSouthwestSouthwestSouthwest LALALALALA NorthwestNorthwestNorthwestNorthwestNorthwest Natl AvgNatl AvgNatl AvgNatl AvgNatl Avg Last IssueLast IssueLast IssueLast IssueLast Issue Last MonthLast MonthLast MonthLast MonthLast Month Last YearLast YearLast YearLast YearLast Year
Mixed paper (54) 30/60 30/60 30/60 35/60 N/A 30/60 37.92 37.92 37.92 6.25
Sorted residential papers & news (56) 75/100 80/100 80/100 80/100 70/100 70/100 87.92 87.92 87.92 45.42
Sorted clean news (58) 110/135 115/135 110/130 115/135 100/140 100/130 120.42 120.42 120.42 86.67
Old corrugated containers (OCC) (11) 90/140 85/125 85/120 85/125 100/130 100/130 109.58 109.17 109.17 42.50
Sorted office paper (37) 110/140 110/130 105/135 110/140 110/140 110/140 123.33 123.33 123.33 115.42
White ledger, post-consumer (40) 195/220 200/215 195/210 200/220 180/200 195/230 205.00 205.00 205.00 218.75
Old magazines (10) 60/90 70/95 60/90 70/95 70/90 70/90 79.17 79.17 79.17 77.50
Industrial / Commercial gradesIndustrial / Commercial gradesIndustrial / Commercial gradesIndustrial / Commercial gradesIndustrial / Commercial grades NortheastNortheastNortheastNortheastNortheast SoutheastSoutheastSoutheastSoutheastSoutheast MidwestMidwestMidwestMidwestMidwest SouthwestSouthwestSouthwestSouthwestSouthwest LALALALALA NorthwestNorthwestNorthwestNorthwestNorthwest Natl AvgNatl AvgNatl AvgNatl AvgNatl Avg Last IssueLast IssueLast IssueLast IssueLast Issue Last MonthLast MonthLast MonthLast MonthLast Month Last YearLast YearLast YearLast YearLast Year
Boxboard cuttings (4) 50/65 60/75 50/70 60/75 60/80 50/75 63.75 57.50 57.50 44.17
New double lined Kraft cuts (DLK) (13) 135/160 130/150 120/160 130/160 120/140 135/160 144.17 144.17 144.17 91.25
White news blanks (24) 210/260 230/260 220/250 230/260 200/230 200/240 232.50 232.50 232.50 200.00
Coated soft white shavings (28) 310/340 310/340 310/340 310/340 310/340 310/340 325.00 312.50 312.50 313.33
Hard white shavings (30) 350/390 330/375 340/385 340/380 350/395 350/395 365.42 352.92 352.92 397.50
White ledger, pre-consumer (41) 185/210 190/205 185/200 190/210 170/190 185/220 205.00 205.00 205.00 218.75
Coated Book Stock (43) 100/130 105/125 100/125 105/130 110/130 110/140 116.67 116.67 116.67 117.50
Coated groundwood sections (44) 80/115 80/115 70/110 80/115 90/110 80/100 95.42 95.42 95.42 79.58
Unprinted bleached sulfate (SBS) (47) 340/375 340/375 340/375 340/375 340/375 340/375 357.50 345.00 345.00 345.00
Weighted average national priceWeighted average national priceWeighted average national priceWeighted average national priceWeighted average national price 107.98107.98107.98107.98107.98 106.21106.21106.21106.21106.21 106.21106.21106.21106.21106.21 71.2271.2271.2271.2271.22
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(See e-Commerce, page 4)

Agroup of U.S. senators sent a let-
ter to Amazon, Walmart, Apple,
Home Depot, Target, Wayfair, Best

Buy and Costco � the largest e-commerce
companies in the country - urging them to
reduce the amount of plastic used in their
packaging.

�Due to the pandemic, consumers
turned to online shopping to purchase
more goods than ever before," the letter
said. "In 2020, online shopping or e-com-
merce was already projected to increase its
share of retail sales, but the pandemic has
accelerated that growth. We are concerned
that the plastic packaging that your com-
pany is producing will contribute to the
world�s growing plastic pollution problem.
This waste kills millions of marine animals
and affects many more.  It impacts our
drinking water and our communities; it is
a threat that cannot wait to be addressed.�

Last month, the Rockefeller-funded
environmental group Oceana published a
report that said Amazon was responsible
for 465 million pounds of plastic packag-
ing waste last year. Each year, the report
said, more than eight million tons of plas-
tic waste ends up in oceans, and 22 mil-
lion pounds of plastic waste ends up in the
Great Lakes waterway system.

The senators who signed the letter were
Dick Durbin (D-Ill.), Jeff Merkley (D-Ore),
Richard Blumenthal (D-Conn.), Cory
Booker (D-N.J.), Patrick Leahy (D-Vt.)
and Ron Wyden (D-Ore.)

According to the letter, consumers who
receive e-commerce packages that contain
plastic often want to recycle them. How-
ever, these packaging plastics are rarely
accepted in curbside recycle bins. Due to
the low value of recycling plastic film only
4 percent is recycled, meaning that most
of the plastic packaging that e-commerce
companies are sending will end up incin-
erated or landfilled.

Many consumers, unware that they are

E-commerce giants
urged to reduce
plastic packaging

not accepted by their curbside program,
�wishfully recycle� them through their
curbside program, the letter said.

The full text of the letter sent to each
company follows:

Dear (Company Executive):
As consumers purchase more goods

online, the demand for plastic packaging
needed to ship these goods has increased.
In the past few years, we have started to
understand the negative impacts of plas-
tics on our environment, ecosystems, and
wildlife.  Given your positions as one of
the largest online retailers, we ask that you
consider reducing the amount of plastic
used in your packaging.

Due to the pandemic, consumers turned
to online shopping to purchase more goods
than ever before.  In 2020, online shop-
ping or e-commerce was already projected
to increase its share of retail sales, but the
pandemic has accelerated that growth.
According to one media investment com-
pany, e-commerce will amount to $3.9 tril-
lion, 17 percent of total global retail sales
for 2020.  This trend is expected to con-
tinue with e-commerce projected to make
up 25 percent of all retail sales in the next
four years.

Consumers expect the products they
purchase online to arrive in the same con-
dition as they would find at brick and mor-
tar stores.  To meet that need, your com-
pany carefully packages products with pro-
tective materials including plastic bag
mailers or cardboard filled with bubble
wrap, plastic pillows, or other forms of
plastic packaging.  In 2019, e-commerce
used over 2 billion pounds of plastic for
packaging.  As online retail sales continue
to grow, the amount of plastic packaging
will continue to grow.  By 2025, it is ex-
pected that over 4.5 billion pounds of plas-
tic packaging will be used will be used.

Consumers receiving packages contain-
ing plastic often want to recycle them.
However, these packaging plastics, known
as plastic film, are rarely accepted in
curbside recycle bins.  Due to the low value
of recycling plastic film, only four percent
is recycled, the majority of the plastic pack-
aging that your company is sending will
end up incinerated or landfilled.   Many
consumers, unware they are not accepted

by their curbside program, �wishfully re-
cycle� them though their curbside pro-
gram.  This �wishful recycling� contami-
nates recycling streams and can cause
other recyclable items in the stream to be
landfilled.  Although these packaging
products can be taken to drop off locations
to be recycled�including most grocery
stores�most consumers are unwilling or
unable to take that additional step.

We are concerned that the plastic pack-
aging that your company is producing will
contribute to the world�s growing plastic
pollution problem.  According to National
Geographic, plastic packaging makes up
almost half of the plastic waste produced
globally.  Scientists are unsure of how long
it will take this plastic to break down to its
constituent molecules, but estimates are
upwards of 450 years or more.   That plas-
tic poses a serious threat to our waterways
and oceans.  Each year over 8 million tons
of plastic waste ends up in our oceans,
adding to the 150 million tons already built
up.    Our freshwater resources are also
threatened, each year 22 million pounds
of plastic waste ends up in the Great Lakes
waterway system.   This waste kills mil-
lions of marine animals and affects many
more.  It impacts our drinking water and
our communities; it is a threat that can-
not wait to be addressed.

Given your role as a leader in the e-com-
merce world, please answer the following
questions:

1.      What specific steps are you taking
to reduce plastic packaging materials used
by your company?

2.      Will you commit to self-reporting
and publicizing data on the total plastic
waste your company produces?

3.      What steps are you taking to in-
crease the total recyclable content in your
products?

4.      Are you considering moving to-
wards packaging that could be easily re-
cycled in a curbside bin, including type #1
and #2 plastics?

5.      Do you offer your customers alter-
natives to plastic products? If yes, please
explain how customers can choose alter-
natives.  If no, when do you plan to do so?

6.      How are you ensuring proper dis-
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posal and recycling of your products down-
stream?

7.      Are you investing in research to
find alternatives to plastic packaging?

It is clear that plastic pose a serious
threat to our world and wildlife.  I look
forward to hearing what steps your com-
pany is taking to reduce your plastic foot-
print. Thank you for your time, and I look
forward to hearing your response.

well prepared to support a strong recov-
ery whenever it occurs.�

Excluding coal, carloads were up 15,557
carloads, or 2.3 percent, in January 2021
from January 2020. Excluding coal and
grain, carloads were down 15,877 carloads,
or 2.7 percent.

During the week ending January 30,
total U.S. weekly rail traffic was 520,693
carloads and intermodal units, up 2.1 per-
cent compared with the same week last
year. Total carloads for the week ending
January 30 were 231,370 carloads, down
4.1 percent compared with the same week
in 2020, while U.S. weekly intermodal vol-
ume was 289,323 containers and trailers,
up 7.6 percent compared to 2020.

Three of the 10 carload commodity
groups posted an increase compared with
the same week in 2020. They were grain,
chemicals and farm products excluding
grain and food. Commodity groups that
posted decreases compared with the same
week in 2020 included coal, nonmetallic
minerals and petroleum and petroleum
products.

North American rail volume for the
week ending January 30, 2021, on 12 re-
porting U.S., Canadian and Mexican rail-
roads totaled 333,887 carloads, down 3.4
percent compared with the same week last
year, and 377,263 intermodal units, up 4.7
percent compared with last year. Total
combined weekly rail traffic in North
America was 711,150 carloads and
intermodal units, up 0.7 percent. North
American rail volume for the first four
weeks of 2021 was 2,870,421 carloads and
intermodal units, up 4.9 percent compared
with 2020.

Canadian railroads reported 81,944 car-
loads for the week, down 3.4 percent, and
70,571 intermodal units, down 3.3 percent
compared with the same week in 2020. For
the first four weeks of 2021, Canadian rail-
roads reported cumulative rail traffic vol-
ume of 620,608 carloads, containers and
trailers, up 5.6 percent.

Mexican railroads reported 20,573 car-
loads for the week, up 4.5 percent com-
pared with the same week last year, and
17,369 intermodal units, down 6.0 per-
cent. Cumulative volume on Mexican rail-
roads for the first four weeks of 2021 was
146,290 carloads and intermodal contain-

U.S. rail traffic up 5
percent in January

U.S. railroads originated almost 1.2
million containers and trailers in
January 2021, up 12.1 percent, or

126,548 units, from the same month last
year, the Association of American Rail-
roads (AAR) reported. Carloads during the
month, however, declined by 2 percent, to
930,303 units. Combined U.S. carload and
intermodal originations in January 2021
were 2.1 million, 5.3 percent.

In January 2021, 10 of the 20 carload
commodity categories tracked by the AAR
each month saw carload gains compared
with January 2020. These included grain,
chemicals and metallic ores. Commodities
that saw declines in January 2021 com-
pared to January 2020 included coal,
crushed stone, sand and gravel and petro-
leum and petroleum products.

�We are encouraged by rail volumes in
January," said John T. Gray, senior vice
president. "U.S. intermodal shipments and
carloads of chemicals set new records,
grain had its biggest-ever year-over-year
increase, total carloads were the highest
they�ve been in a year and carloads exclud-
ing coal actually grew year-over-year for
the second straight month. To be sure, the
economy remains under strain with a good
deal of uncertainty, but we�re cautiously
optimistic about the future. Railroads are

with both high demand and fears of lower
collection rates. Prices duly increased, col-
lection rates decreased, stocks disappeared
and the market arrived at a balance.

We have continued to experience a few
market corrections but prices have been
stable thanks to e-retail and packaging.

The economies of South East Asia have
recovered earlier than in Europe. Sales into
this region have eased the oversupplied
European market. Freight is a tricky part
of the equation but conditions should ease
during the first quarter of 2021.

The newspaper industry is not experi-
encing the same positive dynamics as the
packaging sector. The various Covid-re-
lated lockdowns have been catalysts for an
even greater transition towards digital,
with print media now facing a crisis that
is affecting the prices paid for the higher
grades of recovered paper, which correlate
closely to the currently low price of pulp.

In France, no offer has been received as
yet for UPM�s Chapelle mill, which stopped
production last year. The same applies in
Bordeaux, where SAPB is looking for an
investor. Meanwhile, Norske Golbey has
announced the good news that it will pro-
duce cardboard from one of its two mills
by 2023.

New capacities coming on stream
across Europe - including in France, Ger-
many, Italy and Turkey - will amount to
almost 4 million tons of annual additional
output potential over the next three years.

It has been a good start to 2021 and
many experts agree this will be a positive
year for raw materials. However, we must
still adapt to new international regulations
and additional constraints which, in some
ways, could provide a competitive advan-
tage. But the main question that remains
is how the Covid-related healthcare situa-
tion will evolve and how it will affect the
economy.

ers and trailers, down 3.7 percent from the
same point last year.



The Paper Stock Report / February 1, 2021

Germany
Reinhold

Schmidt, Recycling Karla
Schmidt

At the start of 2020�s final quarter, re-
covered paper volumes were somewhat
lower than normal for the time of year. In
view of packaging manufacturers� im-
proved order books, there were good sales
opportunities for the lower grades and no
build-up of stocks anywhere.

Nevertheless, and despite stable recov-
ered paper export prices to the Far East,
Germany�s paper and board industry chose
to reduce October prices for the lower
grades by a low double-digit amount.
Combined with the sustained stability of
the export market, this led to large vol-
umes of the lower grades being shipped to
countries outside of Europe, including In-
dia, Thailand and Vietnam.

Supply and demand were in balance for
the medium and higher grades. Incoming
volumes of the wood-free grades were
quite low. Small downward price correc-
tions were made and the peaks reduced,
partly in line with price developments for
pulp.

In the second half of November, re-
newed Covid-based government restric-
tions resulted in a drop in volumes col-
lected from businesses, particularly cater-
ing and related sectors. This coincided with
very high recovered paper demand from
packaging manufacturers, which showed
an increase over October.

Part of this production was likely in-
tended to build mills� stocks in order to
satisfy possible peaks in demand for pack-
aging during the partial lockdown. Produc-
ers of graphic and hygiene papers also or-
dered recovered paper in large quantities,
such that collection companies held prac-
tically no stocks.

Among the lower grades, demand for
recovered paper within Europe was
supplemented by still-lively orders from
India, Vietnam, Thailand and other Asian
countries. Export prices climbed whereas
domestic levels remained unchanged.

Many different factors determined re-
covered paper market developments in
December. In the previous month, the
state-decreed �light lockdown� had re-

sulted in slight falls in collection volumes
for one or other segment while the �hard
lockdown� beginning on December 16 led
to a further small decrease, with the ma-
jority of the material coming from house-
holds. Overall, however, recovered paper
collection volumes in Germany were at a
high level and availability could be de-
scribed as very good.

In December, deinking, files, printing
paper, woodfree grades, woodfree white
and rotation enjoyed reasonable but sub-
dued demand, and prices developed ac-
cordingly.

In contrast, packaging drove the mar-
ket as mills� order books were again
boosted by the lockdown and by the in-
creased requirement for packaging. At the
same time, packaging manufacturers in
Germany and elsewhere in Europe were
running at full capacity in order to satisfy
the massively increased demand for new
paper from countries further afield. The
main trigger was the massive economic
recovery and market revival in China,
which bought thousands of tonnes of new
paper from Germany to supply its pack-
aging industry.

Given the positive and stabilizing influ-
ence of Southeast Asia and India, there
were increased purchases of recovered
paper by mills in Germany. Even though
the limited availability of containers ham-
pered exports, this demand from Asia con-
tributed to a shortage of lower grades in
Germany. Mixed paper, supermarket
grades and used corrugated cardboard
subsequently increased by up to Euro 30
per metric tonne.

Italy
Giampiero Magnaghi

Recovered paper prices increased in
December owing to a combination of lower
collection volumes resulting in part from
pandemic-related lockdown measures and
reasonable demand not only from domes-
tic consumers but also from export buy-
ers based elsewhere in Europe and beyond.

Serious transportation difficulties have
been encountered in supplying mainly
non-European markets owing to a scarcity
of containers and high costs. The price in-
creases brought about by these additional

transport costs are being absorbed by con-
sumers. Furthermore, materials destined
for the Far East are being widely submit-
ted to quality controls.

Owing to this competition from over-
seas customers, Italian mills have been
obliged to accept increases in price to Euro
120-125 per tonne for OCC, Euro 90-100
for mixed paper and Euro 90-105 for
deinking grades.

Serious complications are anticipated
for private companies as a result of the
recent reclassification of waste materials
that previously were split into the catego-
ries of urban waste and  special waste (the
latter including all industrial waste and
similar).

These have now been brought together
in a single category that will clearly favor
municipal operators. Furthermore, a new
auction system has been introduced by
national recovery consortium COMIECO
with the purpose of reducing exports and
supporting domestic mills.

Recovered paper negotiations in Italy
always begin after the early weeks of Janu-
ary. The scope for further increases will
depend on whether mills are able to raise
the prices of their in-demand reels. If no
increase is implemented, current
lockdown measures and the winter
weather will correspondingly influence
collections.

Pro-Gest has started production in
Mantua and is now consuming the vol-
umes of recovered paper it has stocked
over recent months. It is expected to re-
appear soon on the buying market.

Spain
Francisco J. Donoso, ALBA

Servicios Verdes S.L.

The final quarter of 2020 was quite
challenging with regard to OCC. On the
one hand, export buyers put pressure on
the market and drove prices higher. There
were many new players on the market
overall from India. However, a lack of
available vessels and containers made ex-
ports more difficult, and freight to other
Asian countries meant a higher transport
component and so a lower net price. This

(See e-Commerce, page 6)
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is the reason why domestic paper mills
could afford to offer prices below export
levels despite their large demand and low
supply. Stock levels were really low at all
yards. Prices increased every month and
ended the quarter around 30 percent
higher than at the start.

Deinking prices were increasing at a
similar rate. However, this market was
more in balance, with less export pressure
and much lower domestic demand.

White grades have been more difficult
to manage owing to high prices from the
packaging paper industry, which the tis-
sue market could not afford owing to low
virgin pulp fibre. Some collectors were re-
luctant to accept the lower prices from tis-
sue mills and decided to stock up on these
grades because packaging mills were not
demanding all the available material.

Czech Republic
Martin �oth

The final quarter of 2020 saw a huge
price increase for OCC on the back of
healthy demand as mills prepared them-
selves for the Christmas period when there
is always higher cardboard consumption.
On this occasion, demand has remained
almost stable into the early part of 2021.

Prices in September last year were up
almost 80 percent on August levels and
some eight times  higher than at the be-
ginning of the year. Meanwhile, demand
and prices for deinking material are quite
stable.

The recovered paper outlook remains
positive in the Eastern European market,
as is the case for other commodities such
as metals. The impact of Covid has dimin-
ished, slowing the market but not demand.

Scandinavia
Martin Leander

Stena Recycling, Sweden

The Scandinavian market for OCC was
stable in October and November last year,

but demand and prices increased again in
December. Mixed paper followed OCC
market trends over the period. The graphic
market was stable throughout the quarter
whereas demand for the higher grades has
been in continuous decline over recent
months, with a surplus beginning to
emerge in this segment. Scandinavia�s tis-
sue mills have improved their stock levels
and are now enjoying a more stable situa-
tion.

Problems in securing transportation
during the holiday season had a positive
impact on the market in December, except
for the higher grades. Changes in the ex-
port situation and differences in stock po-
sitions at the various mills are likely to
have a great impact on the market over the
coming months.

Turkey
Ekrem Demircioglu

The entire world has been affected by
the Covid-19 pandemic. In Turkey, some
sectors have been hit hard but others to a
lesser extent, with the recovered paper in-
dustry falling into the latter category. From
March 2020, tissue paper producers fol-
lowed by fluting and liner mills started to
work at full capacity, and this is still the
case.

Domestic collection rates are falling
owing to Covid restrictions, which has
implied an increase in imports; indeed,
those mills with insufficient recovered pa-
per stocks are importing on a regular ba-
sis. The depreciation of the Turkish lira
during the third and fourth quarters of last
year made imported goods more expen-
sive, leading to an increase in domestic
market prices.

Import controls were modified under a
regulation issued by the Turkish govern-
ment on September 3 2020. Paper mills�
imports are now limited to a maximum of
50 percent of their production capacity as
compared to the historic average of 80
percent, leading to a major backlash across
the industry.

The Balikesir Varaka paper mill started
operating in 2020 and has increased an-
nual demand by 400,000 tonnes while the
Kipas Soke mill, scheduled to become ac-
tive by the end of this year�s first quarter,

will add a further 800,000 tonnes to the
demand total. Taking into consideration
all the capacity expansion investments,
domestic demand in 2021 is projected to
be around 5.3 million tonnes. Once the
Kutahya Hamburger facility starts up in
2022, this figure is expected to increase by
around 17 percent to 6.2 million tonnes.

In 2019, a domestic recovered supply of
2.2 million tonnes was supplemented by
imports of 1.2 million tonnes to give a to-
tal of 3.4 million tonnes. Although exact
figures for the final month of 2020 are not
yet available, domestic collections up to
December were around 2.7 million tonnes
and imports some 1.5 million tonnes for a
recovered paper supply total of 4.2 million
tonnes.

On January 4 this year, it was an-
nounced that Mondi had signed a pre-con-
tract agreement to acquire Olmuksan�s
corrugated box mills located in four dif-
ferent regions.

going for us is we've had strong demand.
We have an improved pricing environ-
ment."

Jeff Chalovich, chief commercial officer
and president, corrugated packaging, de-
fended the projection after WestRock ex-
ecutives were asked whether the present
shortage of export containers would inflate
the domestic OCC supply.

"The demand for OCC in the domestic
market was strong," Chalovich said. "Gen-
eration was strong, but demand was also
very strong. We saw Asian pulp producers
and India both increase purchases from
the U.S. And then overall recycled fiber
supply domestically was adequate. But as
you mentioned earlier too there are freight
issues on container freight. So all of those
things, we see driving up pricing. And we
don't see really a big difference in that over
the course of the next quarter or so."

Overall, WestRock reported first quar-
ter net sales of $4.4 billion  - essentially
flat compared to the pre-pandemic prior
year quarter. Total packaging shipments
increased 5 percent, while record North
American per-day box shipments in-
creased 8 percent compared to the prior
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year quarter.
�During the first fiscal quarter, the

WestRock team delivered solid financial
results and generated strong cash flow re-
sulting in debt and leverage reduction,
with record box shipments and growth in
key end markets,� said CEO Steve
Voorhees.

Voorhees said the company continued
work to restore normal operations follow-
ing a ransomware attack on its operational
and information technology systems.

"While the ransomware attack on
WestRock is receiving our immediate at-
tention and urgent response, I remain very
optimistic about WestRock for the long
term," Voorhees said. "Here's why.
WestRock provides sustainable fiber-
based packaging. It's a market that's ben-
efited from recent trends in consumer
preferences and buying behavior that we
expect to continue in our favor. We're re-
markably well positioned to meet our cus-
tomers' needs."

Highlights of the presentation included:
� First quarter overall packaging volumes

increased by 5 percent, including e-com-
merce volume growth of 23 percent on a
per day basis.

� North American corrugated box ship-
ments increased more than 11 percent
per day in December and more than 8
percent for the quarter. Consumer ship-
ments of packaging were also very
strong, rising 2.4 percent year-over-year.

� WestRock started up its 710,000 ton-per-
year Kraft linerboard machine at Flo-
rence, S.C. The $410 million line replaces
three obsolete paper machines. The com-

pany expects the Florence mill to be one
of the lowest cost Kraft linerboard mills
in North America.

� Shipments of export containerboard de-
clined by 125,000 tons, or 27 percent,
during the first quarter relative to that
same time a year earlier. Higher box de-
mand in North America required
WestRock to shift production to serve
higher value integrated box and domes-
tic containerboard customers.

� Cost inflation for containerboard was
driven primarily by higher OCC prices
and ongoing wage and health care cost
increases and was offset by continued
productivity gains and synergies from
the 2018 acquisition of KapStone Paper
and Packaging Corp.

� 73 percent of WestRock's sales were
packaging sales, an increase of 5 percent,
or about 100,000 tons, compared to last
year. The growth in packaging was driven
by higher e-commerce demand, strong
industrial shipments and growth across
the company's food, beverage, beauty
and health care markets.

� Innovative paper alternatives to replace
less recyclable products has boosted
WestRock's sales. The company has col-
laborated with The Home Depot to de-
velop custom packaging for plants and
horticulture products. It has collaborated
with Kraft Heinz to launch the new Heinz
eco-friendly sleeve multipack in the
United Kingdom. By replacing plastic
with fully recyclable fiber-based packag-
ing Kraft Heinz will remove more than
500 tons of plastic from supermarket

shelves. For Titan Farms, WestRock's
enterprise team has developed attractive
folding carton containers for peaches
that provide both ventilation and prod-
uct protection, replacing plastic
clamshells with fiber based packaging.

� WestRock restarted its idled paper ma-
chine at Covington, Kent. during the first
quarter due to increased demand.
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